Quanative Approaches In Business Studies By Clare Morris
In Analysing Quantitative Data, Charles A. Scherbaum and Kristen M. Shockley guide the reader through Understanding Quantitative Data Analysis,
Basic Components of Quantitative Data Analysis, Conducting Quantitative Data Analysis, Examples of Quantitative Data Analysis and Conclusions.
An appendix contains Excel Formulas. Ideal for Business and Management students reading for a Master’s degree, each book in the series may also
serve as reference books for doctoral students and faculty members interested in the method. Part of SAGE’s Mastering Business Research Methods
Series, conceived and edited by Bill Lee, Mark N. K. Saunders and Vadake K. Narayanan and designed to support researchers by providing in-depth
and practical guidance on using a chosen method of data collection or analysis. Watch the editors introduce the Mastering Business Research
Methods series
An accessible introduction to the essential quantitative methods for making valuable business decisions Quantitative methods-research techniques
used to analyze quantitative data-enable professionals to organize and understand numbers and, in turn, to make good decisions. Quantitative
Methods: An Introduction for Business Management presents the application of quantitative mathematical modeling to decision making in a
business management context and emphasizes not only the role of data in drawing conclusions, but also the pitfalls of undiscerning reliance of
software packages that implement standard statistical procedures. With hands-on applications and explanations that are accessible to readers at
various levels, the book successfully outlines the necessary tools to make smart and successful business decisions. Progressing from beginner to
more advanced material at an easy-to-follow pace, the author utilizes motivating examples throughout to aid readers interested in decision making
and also provides critical remarks, intuitive traps, and counterexamples when appropriate. The book begins with a discussion of motivations and
foundations related to the topic, with introductory presentations of concepts from calculus to linear algebra. Next, the core ideas of quantitative
methods are presented in chapters that explore introductory topics in probability, descriptive and inferential statistics, linear regression, and a
discussion of time series that includes both classical topics and more challenging models. The author also discusses linear programming models and
decision making under risk as well as less standard topics in the field such as game theory and Bayesian statistics. Finally, the book concludes with
a focus on selected tools from multivariate statistics, including advanced regression models and data reduction methods such as principal
component analysis, factor analysis, and cluster analysis. The book promotes the importance of an analytical approach, particularly when dealing
with a complex system where multiple individuals are involved and have conflicting incentives. A related website features Microsoft Excel®
workbooks and MATLAB® scripts to illustrate concepts as well as additional exercises with solutions. Quantitative Methods is an excellent book for
courses on the topic at the graduate level. The book also serves as an authoritative reference and self-study guide for financial and business
professionals, as well as readers looking to reinforce their analytical skills.
Social Research Methods: Qualitative and Quantitative Methods 7e is a highly regarded text that presents a comprehensive and balanced
introduction to both qualitative and quantitative approaches to social research with an emphasis on the benefits of combining various approaches.
New this edition: MyResearchKit--Social Research Methods 7E can be packaged with this text at no additional cost (ISBN: 0205751342) or purchased
separately. MyResearchKit includes: * Multiple-choice practice test questions* Flashcards of key terms* Short research exercises (previously in the
workbook)*Social Explorer: census data from 1790 - present* A Social Research in the News blog*Writing tutorial: covers documenting sources,
avoiding plagiarism, and various kinds of writing assignments (literature reviews, abstracts, research proposals, etc.)*MySearchLab: a search
engine for retrieving scholarly research articles from hundreds of academic journals
Business Research is a truth-seeking function that gathers, analyses, interprets and reports information so that business decision makers become
more effective. Research Methods for Business is a new European business research methods book. The authors present a balance between
quantitative and qualitative methods in an easy-to-read style, with plenty of relevant real world examples.Features:A new focus on qualitative
methods with the inclusion of four new chaptersEuropean examples Practical illustrations of business research techniques with examples from
EuropeNew cases at the end of each chapter based on business problems in EuropeThe addition of a new co-author, Professor Mike Page, Dean of
Rotterdam School of Management. Professor Page adds a Northern European perspective
Applying Statistics to the Measurement of Lost Profits
An Introduction for Business Management
Quantitative Approaches in Business
Quantitative Approaches to Universality and Individuality in Language
Research Methods in Business Studies: A Practical Guide with Onekey Coursecompass Access Card: Ghauri, Research Methods in Business Studies
Methods of Life Course Research
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Focusing on research designs for projects that collect both qualitative and quantitative data, this practical book discusses strategies for bringing qualitative and quantitative
methods together so that their combined strengths accomplish more than is possible with a single method. The approach is broadly interdisciplinary, reflecting the interest in
mixed methods research of social scientists from anthropology, communication, criminal justice, education, evaluation, nursing, organizational behavior, psychology, political
science, public administration, public health, sociology, social work, and urban studies. In contrast to an "anything goes" approach or a naïve hope that "two methods are better
than one," the author argues that projects using mixed methods must pay even more attention to research design than single method approaches. The book s practical
emphasis on mixed methods makes it useful both to active researchers and to students who intend to pursue such a career.
What are the most effective methods for doing life-course research? In this volume, the field's founders and leaders answer this question, giving readers tips on: the art and
method of the appropriate research design; the collection of life-history data; and the search for meaningful patterns to be found in the results.
Communication research is evolving and changing in a world of online journals, open-access, and new ways of obtaining data and conducting experiments via the Internet.
Although there are generic encyclopedias describing basic social science research methodologies in general, until now there has been no comprehensive A-to-Z reference work
exploring methods specific to communication and media studies. Our entries, authored by key figures in the field, focus on special considerations when applied specifically to
communication research, accompanied by engaging examples from the literature of communication, journalism, and media studies. Entries cover every step of the research
process, from the creative development of research topics and questions to literature reviews, selection of best methods (whether quantitative, qualitative, or mixed) for
analyzing research results and publishing research findings, whether in traditional media or via new media outlets. In addition to expected entries covering the basics of
theories and methods traditionally used in communication research, other entries discuss important trends influencing the future of that research, including contemporary
practical issues students will face in communication professions, the influences of globalization on research, use of new recording technologies in fieldwork, and the challenges
and opportunities related to studying online multi-media environments. Email, texting, cellphone video, and blogging are shown not only as topics of research but also as
means of collecting and analyzing data. Still other entries delve into considerations of accountability, copyright, confidentiality, data ownership and security, privacy, and other
aspects of conducting an ethical research program. Features: 652 signed entries are contained in an authoritative work spanning four volumes available in choice of electronic
or print formats. Although organized A-to-Z, front matter includes a Reader s Guide grouping entries thematically to help students interested in a specific aspect of
communication research to more easily locate directly related entries. Back matter includes a Chronology of the development of the field of communication research; a
Resource Guide to classic books, journals, and associations; a Glossary introducing the terminology of the field; and a detailed Index. Entries conclude with References/Further
Readings and Cross-References to related entries to guide students further in their research journeys. The Index, Reader s Guide themes, and Cross-References combine to
provide robust search-and-browse in the e-version.
Qualitative research is designed to explore the human elements of a given topic, while specific qualitative methods examine how individuals see and experience the world.
Qualitative approaches are typically used to explore new phenomena and to capture individuals' thoughts, feelings, or interpretations of meaning and process. Such methods
are central to research conducted in education, nursing, sociology, anthropology, information studies, and other disciplines in the humanities, social sciences, and health
sciences. Qualitative research projects are informed by a wide range of methodologies and theoretical frameworks. The SAGE Encyclopedia of Qualitative Research Methods
presents current and complete information as well as ready-to-use techniques, facts, and examples from the field of qualitative research in a very accessible style. In taking an
interdisciplinary approach, these two volumes target a broad audience and fill a gap in the existing reference literature for a general guide to the core concepts that inform
qualitative research practices. The entries cover every major facet of qualitative methods, including access to research participants, data coding, research ethics, the role of
theory in qualitative research, and much more̶all without overwhelming the informed reader. Key Features Defines and explains core concepts, describes the techniques
involved in the implementation of qualitative methods, and presents an overview of qualitative approaches to research Offers many entries that point to substantive debates
among qualitative researchers regarding how concepts are labeled and the implications of such labels for how qualitative research is valued Guides readers through the
complex landscape of the language of qualitative inquiry Includes contributors from various countries and disciplines that reflect a diverse spectrum of research approaches
from more traditional, positivist approaches, through postmodern, constructionist ones Presents some entries written in first-person voice and others in third-person voice to
reflect the diversity of approaches that define qualitative work Key Themes Approaches and Methodologies Arts-Based Research, Ties to Computer Software Data Analysis Data
Collection Data Types and Characteristics Dissemination History of Qualitative Research Participants Quantitative Research, Ties to Research Ethics Rigor Textual Analysis, Ties
to Theoretical and Philosophical Frameworks The SAGE Encyclopedia of Qualitative Research Methods is designed to appeal to undergraduate and graduate students,
practitioners, researchers, consultants, and consumers of information across the social sciences, humanities, and health sciences, making it a welcome addition to any academic
or public library.
Volume I: Theories and New Approaches
The SAGE Encyclopedia of Communication Research Methods
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Quantitative Approaches in Business Studies - Access Code
for Business, Management and Finance
Online Course Pack
Quantitative Approaches in Business Studies Instructor's Manual
This book brings together key theories behind qualitative research, whilst drawing attention to novel, cutting-edge approaches to data gathering, such
as visual anthropology and storytelling. Offering a comprehensive guide to qualitative analysis, this book goes further than examining research methods
to open a discussion on the roles of reflexivity, imagination, emotions and ethics in qualitative research, Covering topics such as reflective analysis,
sociological paradigms, action research and organizational ethnography, this book is ideal reading for those who wish to address the gap between
undergraduate and postgraduate research-based edited books and encompasses a wide array of methods. Those exploring organization studies will find this
two-volume collection extremely valuable as it contains robust contributions from highly-skilled authors who are actively researching in this field.
This book goes beyond the methods usually covered in introductory textbooks on quantitative methods in tourism. It considers key issues in data
selection, approaches to factor and cluster analysis and regression before covering advanced topics including structural equation modelling, maximum
likelihood estimation, simulation and agent-based modelling. The result is a guide to quantitative methods in tourism that de-mystifies both simple and
apparently complex techniques and makes them more accessible to tourism researchers.
A user friendly introduction to use and interpretation of quantitative methods for Business students.
Showcasing methodological rigour and state-of-the-art methods as hallmarks of modern international business (IB) research, this book offers a collection
of the most relevant and highly cited research methods articles from the Journal of International Business Studies (JIBS). Each piece is accompanied by
a new Commentary written by experts in the field; some also include Further Reflections by the original authors. Encompassing both qualitative and
quantitative approaches, this comprehensive volume explores research design, testing and reporting, as well as specific methodological issues such as
endogeneity, common method variance, and theorising from case studies. With recommendations for best practices relating to interaction effects,
hypothesis testing, and replicability, this book is a unique and up-to-date reference source on the latest research methods and practices in
international business. The book will also be essential reading for those studying any sub-discipline of IB research, including international economics,
entrepreneurship, finance, management and marketing.
Quantitative Approaches in Business Studies
Marketing Models and Methods in Theory and Practice
A Case-Study Approach
Quantitative Methods
Integrating Qualitative and Quantitative Methods
Quantitative and Qualitative Approaches
Develop a strong conceptual understanding of the role that quantitative methods play in today's decision-making process. Written for the nonmathematician, this applications-oriented text introduces today's many quantitative methods, how they work, and how decision makers can most effectively
apply and interpret data. A strong managerial orientation motivates while actual examples illustrate situations where quantitative methods make a
difference in decision making. A strong Problem-Scenario Approach helps you understand and apply mathematical concepts. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook version.
Fully updated and carefully revised, this new 2nd edition of History by Numbers still stands alone as the only textbook on quantitative methods suitable
for students of history. Even the numerically challenged will find inspiration. Taking a problem-solving approach and using authentic historical data,
it describes each method in turn, including its origin, purpose, usefulness and associated pitfalls. The problems are developed gradually and with
narrative skill, allowing readers to experience the moment of discovery for each of the interpretative outcomes. Quantitative methods are essential for
the modern historian, and this lively and accessible text will prove an invaluable guide for anyone entering the discipline.
This book is especially relevant to undergraduates, postgraduates and researchers studying quantitative techniques as part of business, management and
finance. It is an interdisciplinary book that covers all major topics involved at the interface between business and management on the one hand and
mathematics and statistics on the other. Managers and others in industry and commerce who wish to obtain a working knowledge of quantitative techniques
will also find this book useful.
'Jane Elliott's examination of the use of "narrative" within the broad context of social science inquiry is a must-read for both qualitative and
quantitative researchers, novice and expert alike' - Journal of Advanced Nursing `This important book does an impressive job of synthesising a complex
literature and bringing together both qualitative and quantitative methods of narrative analysis. It will become a milestone in the development of
narrative methods. Although ground-breaking in many ways, it is very clearly written and accessible to readers from a wide variety of backgrounds and
methodological experience' - Nigel Gilbert, University of Surrey `An elegantly written, scholarly and accessible text. Jane Elliott shows a
sophisticated appreciation of contemporary methodological developments, and makes a persuasive case for the use of narrative approaches in both
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qualitative and quantitative research. The book challenges and advances debates about combining methods, and shows how stories can work within and
across conventional research boundaries. It is a truly original contribution to the literature' - Amanda Coffey, Cardiff School of Social Sciences `An
outstanding book. Jane Elliott breaks new ground by demonstrating to new generations of social scientists how the power of narrative can fruitfully be
harnessed in social research. This is a "must read" book' - Professor Mike Savage, University of Manchester This is a lucid and accessible introduction
to narrative methods in social research. It is also an important book about the nature, role and theoretical basis of research methodology in general.
Jane Elliott instructs the reader on the basic methods and methodological assumptions that form the basis of narrative methods. She does so in a way
that is practical and accessible and in a way that will make the book a favourite with students and experienced researchers alike. Elliott argues that
both qualitative and quantitative methods are characterised by a concern with narrative, and that our research data can best be analyzed if it is seen
in narrative terms. In concrete, step-by-step terms she details for the reader how to go about collecting data and how to subject that data to narrative
analysis, while at the same time placing this process in its wider theoretical context. She works across the traditional quantitative/qualitative divide
to set out the ways in which narrative researchers can uncover such issues as social change, causality and social identity. She also shows how the
techniques and skills used by qualitative researchers can be deployed when doing quantitative research and, similarly, how qualitative researchers can
sometimes profit from using quantitative skills and techniques. "This book provides both a fascinating and a challenging read. What sets this text apart
from other books on research methodology and methods is that it does not focus exclusively on either quantitative or qualitative research approaches,
but rather attempts to bridge the divide. The book should be compulsory reading not only for those aspiring to undertake narrative research and those
students undertaking higher degree research courses, but also for those more experienced researches wishing to explore contemporary issues in research
methods and methodology. As a recent recruit to a lecturer-practitioner post with little recnt experience in the subject area covered by this book, i
found it met my needs very well. I would certainly recomment this book for purchase." Dr Andrew Pettipher, University of Nottingham, UK.
The Analysis of Firms and Employees
Qualitative and Quantitative Approaches
A Pragmatic Approach
The SAGE Encyclopedia of Qualitative Research Methods
Handbook of Ethics in Quantitative Methodology
Using Narrative in Social Research

Academically thorough and up-to-date quantitative and qualitative market research methods text for business and social science students.
Quantitative Approaches in Business Studies provides a clear and accessible introduction to quantitative methods, ideal for students of
business and management on undergraduate, Masters and professional courses. With a uniquely user-friendly style, Clare Morris' popular
treatment of this challenging subject is carefully designed to build students' confidence in the use and interpretation of quantitative
methods. Encouraging conceptual understanding as well as practical aptitude, the text leads the reader from an initial chapter revising
basic mathematics through to a concluding chapter discussing statistical research methods for student projects. Practical guidance on the
use of Excel for quantitative analysis runs throughout the text, integrated with an online Excel workbook. New for this edition Many new
'Quantitative Methods in Practice' examples, drawn from recent and topical articles in the press and beyond. Substantial case-studies at the
end of each chapter, integrating the material of the chapter. Revised and updated throughout. MyMathLab Global will generate a personalised
study plan for you and provide extensive practice questions exactly where you need them. Interactive questions with randomised values allow
you to practise the same concept as many times as you need until you master it. Guided solutions break down the question for you step-bystep. A full e-book links out to the relevant part of the text while you are practising. Students, if interested in purchasing this title
with MyMathLab Global, ask your instructor for the correct package ISBN and Course ID. Instructors, contact your Pearson representative for
more information. Visit www.pearsoned.co.uk/morris or www.mymathlab.com/global to access MyMathLab Global. Clare Morris has taught
quantitative methods to students of business, from HND to PhD level, at institutions including Bristol Polytechnic, Warwick Business School
and Cardiff Business School. She is currently Emeritus Professor at the University of Gloucestershire.
Quantitative marketing has been gaining importance during the last decade. This is indicated by the growing number of model- and methodoriented studies published in leading journals as well as by the many successful applications of quantitative approaches in pricing,
advertising, new product planning, and market segmentation decisions. In addition, market research has clearly benefitted from applying
advanced quantitative models and methods in practice. Some 60 researchers – among them worldwide leading scholars – offer a broad overview
of quantitative approaches in marketing. They not only highlight diverse mathematical and methodological perspectives, but also demonstrate
the relevance and practical consequences of applying quantitative approaches to marketing problems.
Quantitative Methods for Business: The A-Z of QM will enable readers to: *Appreciate the significance of quantitative methods for businesses
and the study of business *Understand and apply a wide range of quantitative techniques *Select appropriate quantitative techniques for data
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analysis, problem solving and decision making *Interpret and communicate the results of quantitative analysis
Qualitative, Quantitative, and Mixed Methods Approaches
Quantitative Methods and Practices
An Introduction to Quantitative Approaches
Qualitative Methodologies in Organization Studies
Marketing Research Methods
Quantitative Approaches in Business Studies (7a. Ed.).
`Comprehensive, current and compelling, a winning combination for any research student or practitioner interested in increasing his/her
knowledge about qualitative methods as they apply to business research' - The Qualitative Report Covering all the major qualitative
approaches in business studies (including case study research, ethnography, narrative inquiry, discourse analysis, grounded theory and
action research), this practical how-to guide shows how qualitative methods are used within management, marketing, organizational studies
and accounting. Within each approach, the authors consider crucial issues such as framing the research, generating research questions,
getting access, collecting empirical materials, reporting the results and evaluating the research. Original case studies drawn from around
the world are included throughout to demonstrate the practical applications of the methods discussed.
This comprehensive Handbook is the first to provide a practical, interdisciplinary review of ethical issues as they relate to quantitative
methodology including how to present evidence for reliability and validity, what comprises an adequate tested population, and what
constitutes scientific knowledge for eliminating biases. The book uses an ethical framework that emphasizes the human cost of quantitative
decision making to help researchers understand the specific implications of their choices. The order of the Handbook chapters parallels the
chronology of the research process: determining the research design and data collection; data analysis; and communicating findings. Each
chapter: Explores the ethics of a particular topic Identifies prevailing methodological issues Reviews strategies and approaches for
handling such issues and their ethical implications Provides one or more case examples Outlines plausible approaches to the issue including
best-practice solutions. Part 1 presents ethical frameworks that cross-cut design, analysis, and modeling in the behavioral sciences. Part 2
focuses on ideas for disseminating ethical training in statistics courses. Part 3 considers the ethical aspects of selecting measurement
instruments and sample size planning and explores issues related to high stakes testing, the defensibility of experimental vs. quasiexperimental research designs, and ethics in program evaluation. Decision points that shape a researchers’ approach to data analysis are
examined in Part 4 – when and why analysts need to account for how the sample was selected, how to evaluate tradeoffs of hypothesis-testing
vs. estimation, and how to handle missing data. Ethical issues that arise when using techniques such as factor analysis or multilevel
modeling and when making causal inferences are also explored. The book concludes with ethical aspects of reporting meta-analyses, of crossdisciplinary statistical reform, and of the publication process. This Handbook appeals to researchers and practitioners in psychology, human
development, family studies, health, education, sociology, social work, political science, and business/marketing. This book is also a
valuable supplement for quantitative methods courses required of all graduate students in these fields.
With this book, managers can learn sophisticated techniques for analyzing and interpreting business results.This step-by-step, practical
guide brings together all the quantitative methods business professionals need. Coverage includes: statistics for market research and other
applications; probability and decision theory; financial mathematics, including NPV/APR and investment appraisal; index numbers;
forecasting; inventory control methods including MRP and JIT; linear programming; simulation; project management, and more.For all business
and finance professionals and students interested in quantitative methods.
This best-selling text pioneered the comparison of qualitative, quantitative, and mixed methods research design. For all three approaches,
John W. Creswell and new co-author J. David Creswell include a preliminary consideration of philosophical assumptions, key elements of the
research process, a review of the literature, an assessment of the use of theory in research applications, and reflections about the
importance of writing and ethics in scholarly inquiry. The Fifth Edition includes more coverage of: epistemological and ontological
positioning in relation to the research question and chosen methodology; case study, PAR, visual and online methods in qualitative research;
qualitative and quantitative data analysis software; and in quantitative methods more on power analysis to determine sample size, and more
coverage of experimental and survey designs; and updated with the latest thinking and research in mixed methods. SHARE this Comparison of
Research Approaches poster with your students to help them navigate the distinction between the three approaches to research.
Quantitative Methods for Management
Quantitative Methods for Business (Book Only)
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Business Research Methods
Analysing Quantitative Data for Business and Management Students
Quantitative Methods in Tourism
A Practical Approach
Quantitative Methods for Business has been thoroughly revised and updated for this5th edition, and continues to provide a simple and practical introduction to an area that students can find difficult. The book
takes a non-threatening approach to the subject, avoiding excessive mathematics and abstract theory. It shows how to apply quantitative ideas to the real problems faced by managers. The book includes
numerous exercises and examples that help students understand the relevance of quantitative ideas to business. Assuming no previous knowledge, the text provides complete coverage for a first course in
quantitative methods.
The long-term impact of globalization, outsourcing, and technological change on workers is increasingly being studied by economists. At the nexus of labor economics, industry studies, and industrial
organization, The Analysis of Firms and Employees presents new findings about these impacts by examining the interaction between the internal workings of businesses and outside influences from the
market using data from countries around the globe. The result is enhanced insight into the dynamic interrelationship between firms and workers. A distinguished team of researchers here examines the
relationships between human resource practices and productivity, changing ownership and production methods, and expanding trade patterns and firm competitiveness. With analyses of large-scale,
nationwide datasets as well as focused, intensive observation of a few firms, The Analysis of Firms and Employees will challenge economists, policymakers, and scholars alike to rethink their assumptions
about the workplace.
Public programs are designed to reach certain goals and beneficiaries. Methods to understand whether such programs actually work, as well as the level and nature of impacts on intended beneficiaries, are
main themes of this book.
The new edition of this highly successful and popular textbook is a comprehensive, easy-to-follow guide to using and interpreting all the quantitative techniques that students will encounter in their later
business and financial careers; from fundamental principles through to more advanced applications. Topics are explained in a clear, friendly step-by-step style, accompanied by examples, exercises and
activities, making the text ideal for self-tuition or for the student with no experience or confidence in working with numbers. This highly successful learning-by-doing approach, coupled with the book's clear
structure, will enable even the most maths-phobic student to understand these essential mathematical skills. Comprehensive in both its scope of coverage and the range of abilities it caters for, this remains a
core textbook for undergraduate students of business, management and finance, for whom Quantitative Methods modules will be a key component. It will also appeal to those on related MBA and
postgraduate courses. New to this Edition: - Business Modelling 'Moving on...' feature with integrated web and book activities to promote student engagement with the application of mathematical techniques
in real-life workplaces - Extensive revamp of two Statistics chapters based on student and lecturer feedback - Crucial updated practical guides to using Excel and SPSS - Integrated companion website
resources helps relate theory to real world examples
Quantitative Methods for Business
A Handbook
Qualitative Methods in Business Research
QUANTITATIVE APPROACHES IN BUSINESS STUDIES, 8/E.
Research Methods in International Business
Quantitative Methods for Business Studies

This book gives an introduction to the effective use of mathematical and statistical techniques in business operations, working from first principles and
building towards a complete understanding of first-level undergraduate quantitative methods.
How-to guidance for measuring lost profits due to business interruption damages A Quantitative Approach to Commercial Damages explains the
complicated process of measuring business interruption damages, whether they are losses are from natural or man-made disasters, or whether the
performance of one company adversely affects the performance of another. Using a methodology built around case studies integrated with solution
tools, this book is presented step by step from the analysis damages perspective to aid in preparing a damage claim. Over 250 screen shots are included
and key cell formulas that show how to construct a formula and lay it out on the spreadsheet. Includes Excel spreadsheet applications and key cell
formulas for those who wish to construct their own spreadsheets Offers a step-by-step approach to computing damages using case studies and over 250
screen shots Often in the course of business, a firm will be damaged by the actions of another individual or company, such as a fire that shuts down a
restaurant for two months. Often, this results in the filing of a business interruption claim. Discover how to measure business losses with the proven
guidance found in A Quantitative Approach to Commercial Damages.
This book focuses on the use of quantitative methods for both business and management, helping readers understand the most relevant quantitative
methods for managerial decision-making. Pursuing a highly practical approach, the book reduces the theoretical information to a minimum, so as to give
full prominence to the analysis of real business problems. Each chapter includes a brief theoretical explanation, followed by a real-life managerial case
that needs to be solved, which is accompanied by a corresponding Microsoft Excel® dataset. The practical cases and exercises are solved using Excel,
and for each problem, the authors provide an Excel file with the complete solution and corresponding calculations, which can be downloaded easily from
the book’s website. Further, in an appendix, readers can find solutions to the same problems, but using the R statistical language. The book represents a
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valuable reference guide for postgraduate, MBA and executive education students, as it offers a hands-on, practical approach to learning quantitative
methods in a managerial context. It will also be of interest to managers looking for a practical and straightforward way to learn about quantitative
methods and improve their decision-making processes.
Quantitative Approaches in Business Studies provides a clear and accessible introduction to quantitative methods, ideal for students of business and
management on undergraduate, Masters and professional courses. With a uniquely user-friendly style, Clare Morris' popular treatment of this
challenging subject is carefully designed to build students' confidence in the use and interpretation of quantitative methods. Encouraging conceptual
understanding as well as practical aptitude, the text leads the reader from an initial chapter revising basic mathematics through to a concluding chapter
discussing statistical research methods for student projects. Practical guidance on the use of Excel for quantitative analysis runs throughout the text,
integrated with an online Excel workbook. New for this edition Access to MyMathLab Global, an unrivalled online tutorial and assessment system. Many
new 'Quantitative Methods in Practice' examples, drawn from recent and topical articles in the press and beyond. Substantial case-studies at the end of
each chapter, integrating the material of the chapter. Revised and updated throughout. MyMathLab Global will generate a personalised study plan for
you and provide extensive practice questions exactly where you need them. Interactive questions with randomised values allow you to practise the same
concept as many times as you need until you master it. Guided solutions break down the question for you step-by-step. A full e-book links out to the
relevant part of the text while you are practising. Visit www.pearsoned.co.uk/morris or www.mymathlab.com/global to access MyMathLab Global. Clare
Morris has taught quantitative methods to students of business, from HND to PhD level, at institutions including Bristol Polytechnic, Warwick Business
School and Cardiff Business School. She is currently Emeritus Professor at the University of Gloucestershire.
A Quantitative Approach to Commercial Damages, + Website
History by Numbers
Quantitative Approaches in Business Studies - 3.50 Disk
Quantitative Marketing and Marketing Management
Research Methods for Business
Quantitative Techniques in Business, Management and Finance
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